The modern people do express their personalities by appearance and actively use the appearance as the social tools, and the attractive appearance largely does influence the human relationship. As the appearance's importance is being magnified, the attractive appearance and favourable impression is an important standard for job performance and social position, and used as the way to reach the social goal. This study does investigate the design's kind and character of the beard which belongs to the male exclusive property and compare the differences of the impression's formation according to the beard design. The empirical results confirmed that the male beard design formated the various impressions according to the designs and their mutual relationship existed. Therefore, the beard is a symbol of maleness and an expression for the social position and personal character, whereas it possesses the very important meaning as the influencing factor on the impression's change.
I. Introduction
The personal appearance is a impressing tool of the image that people desire to display, and at the same time, it plays a symbolic role for evaluating the impression of other people. The appearance condition such as face, body shape, clothes, accessories, hair style and etc does formate the impression combined with the non linguistic communication like gesture and eye signal (W. Song, 2009) . The face that is visually first of all recognized plays the most important role for decision of the first impression (Kang, 2011) , and it continuously influences the personal evaluation and behavior, so the interest in appearance is extended. The attractive appearance and the favorable impression is used as the means to reach the goal among males doing more social participation than females. There is a trend of the fixed concept to recognize the attractive face as socially desired characteristic, high position and ability (Kang, 2011; Landy & Sigall, 1974) .
Many researchers have segmentalized the external variables such as face characteristic, hair style, clothes, decoration and analyzed the segmentalized variables to investigate how they influenced the social attitude, attribute and behavior them when the importance of appearance is magnified. Analyzing the pre researches on the impression's change of male, the impression's formation according to the face measurement and structure can be announced in psychological field (Cho, 2004; K. Lee, 2002 ).
The differences of impression's formation according to change of the clothes types, body shape, accessories, glasses have been researched in fashion design science (S. Lee & Lee, 1993; Song & Lee, 2001) , and the researches on impression according to the male face type and hair style have been actively completed (Im & Kang, 2003; Kim & Ryu, 2004; You & Ryu, 2008) . The most researches on the male impression are related to clothes, body shape, accessories and hair style, but researches on beard that belongs to the male exclusive property as the influencing factor of male face impression have been hardly completed.
The beard is a symbol of maleness and expression of social position and personality, and it plays a role to change the face impression. The beard design plays a important role for impression's formation by emphasizing and harmonizing the certain parts combined with other external conditions and it influences the social images. Therefore, it would be very worthwhile to investigate the beard as a influential factor on male impression's change from the view point of the modern people.
Thus, beard design as the factor of male impression's formation not as beard in visagistic area will be researched as follows.
First, the beard design types and characters of male will be apprehended by pre research, literature research and picture analysis.
Second, the favorability's differences according to beard types will be compared by stimuli suggestion.
The favorability's differences of beard types according the perceiver's characteristics will be discussed with the research results.
This research does shed new light on the recognition of the modern people about beard and will give the empirical data for image display of figure to be expressed in character makeup.
II. Theoretical background 1. Theory of Person Perception
Perception is a organizing and interpreting process receiving the stimulus in human environments (Hilgard, Atkinson, & Atkinson, 1979) , and the perceptional process is called as 'person perception' in case of human being as perceptional object. Namely. it means perception of others and myself and formated impression by subjective perception looking others (I. Lee, Lee, & Shin, 2001 ). For person perception, only some cues will be used when we communicate with others. For example, sex, age, dress, shape, expression, gesture, eye tail, etc will be used for decision and they are called as cue if they are related to the impression's formation (Song, 1999) .
Cue of person perception is classified as dynamic cue and static cue respectively (Shin, 2010) . Dynamic cue includes expression, gesture, action, etc, and they are used as stimulus cue in the process of the high stage person perception. Static cue includes body character and clothes, and perceiver can intentionally control the clothes and decorations.
So static cue influences the perceiver's decision.
Therefore, person perception is very different person to person due to the evaluation of others based on the referring myself and is produced by mutual reaction with perceptional objects (Schneider, Hastorh, & Ellsworth, 1979 (Kaiser, 1985) . (Kang, 2011 ).
According to the study of Kaiser (1985) , perceiver will promptly formate the impression of strangers and unknown people in spite of the limitation of available information, and possesses the trend to decide not only the visual characters such as skin color, body size, clothes style, but also the internal characters such as emotion, personality, attitude and etc.
Namely, the importance of the human appearance such as face shape, body shape, hair style, clothes and accessories will decrease due to the closeness each other, but they play a important role for process of personal perception delivering the information on the external and internal characters as one of the most important non linguistic cues. Therefore, the appearance is a main variable for personal perception at the early stage of meeting others.
Concept and Character of Beard
Beard is hair grown on the below part of face, and so external standard for gender (Yang, 2005) .
Cognitive psychology regards beard as a male symbol of power, stamina, vitality and etc.
Black and short beard emblemizes the youth, white beard emblemizes the age and accumulated power, and thus, beard mostly influences the image change.
The monks in the middle age had cut the beard for respecting God, and it had been a symbol of power for the long period, even though some autocrats had forbidden the beard.
The reason why the males in the modern time grow the beard in spite of the negative opinions seems to be the results of psychological purpose and beauty pursue. Growing the beard now days can be interpreted as resistance against the fact that the female power has been increased and pin up boys as sexual object has been risen. The american psychologist, Erikson, has the similar opinion and told in his theory of development stages that the male basically has a basic instinct to grow a beard and actually feels as strong man and maleness after growing a beard. Growing a beard of male can be interpreted as expression of power and charisma by return to the past image (Park, 1988) . 
Classification of Beard Design
The design and image of beard will be decided by the personal characteristics and favor. The design of beard is classified to grown hair distribution as Table 1 , and the factors influencing the beard design are volume, length, direction and texture (Peterkin, 2001) . 
2) Barba
Barba is the hair under lower jaw on the face and has the types as Table 3 . The hair grown just on the central part of lower jaw is goatee beard like the hair on goatee's jaw, and the hair is small and not long. Barba is classified according to the distribution (from jaw center to sideburns) and as triangle, quadrangle.
3) Sideburns
Sideburns is the grown hair from under nose to jaw and classified as The adjectives are classified as in Table 8 separating the attractiveness, ability, maleness, For the questions extracted from the pre researches, evaluation of male impression and attractiveness are referred to S. Song and I. Lee (1999) , and questions about ability are referred to S. Lee and Ko (1995) .
The factor analysis of semantic differential scale has been completed and the not proper adjectives pairs are excluded, and finally 3 adjectives pairs are used as semantic differential scale. 7 points polar adjective pair is composed, and the higher point is related to the right adjective, it means a higher favorablity. The lower point is related to the left adjective, it means a lower favorability. 
Data Collection & Analysis

1) Composition of Questionnaire
The questionnaire is composed of 36 questions and 3 questions are related to the favorability as Table 9 .
To measure the favorability, 3 questions are composed of 7 points polar adjective pair through the correction by pre experiment, factor analysis and reliability analysis, whereas the demographical characters are composed of 3 questions such as age, gender and occupation. This study will be the first experiment research in Korea related to beard as the influential factor for impression's formation, and meaningfully suggest the measurement tool for categorization and easy evaluation of beard design.
Therefore, the study results will delver the basic data for research on male impression's formation and useful information to maintain the appearance improvement and positive image.
Additionally, they hopefully will be utilized as guidelines and scientific data for character make up using beard.
